Layer/Space: Museum Transi
by Pablo v. Frankenberg o

a specific spatial pheno- &
menon is its simultaneity
of cognitive and emotional
qualities

Abstract

ith H ,; hatic space # space of

experience, the space

- s ough which we
The significance of museums for

cultural processes is unclear. The
mission of museums and its genera
nalrole is often stated asits mainra

Definition of Spacg

L .ﬂ

»ls space indeed a medium? A milieu? An in-
mediary? It is doubtless all of these, but its
role is less and less neutral, more and more ac-
tive, both as.instrument and as goal, as means
and as end. Confiftimg it to so narrow a category
as that of “medii ? is consequently woefully
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Space however is a category that fo
dition for each museum no matter w a
stands or what it exhibits. Space ME ites
the day-to-day business of the museum , be R e—

curatorial, conservational, pedagogical, orin
terms of exhibition design. Thinking the mu-
seum from the objects it conserves and exhi-
bits means to see it also in its spatial dimensi-
on, as museum objects take up space, whether
being stored away or being part of lan exhibii-
tion. Thinking the museum from sogiety, from ;
their mission as a public institution, means &3

to see it as a spatial category, as the
audience can only constitute itself a
group within the museum space.
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Definition of the Museum

»A museum is a non-profit, permanent insti-
ion in the service of society and its deve-
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exhibitmightbe um spa\ées? What kind of negotiation proces=+ '
sestake placeinbetweenthe greatfocal points
(exhibit, image of the building etc.)?

The musel.im works with different forms of
spa;jg! kn"_‘x ledge and spatial/visual commu-
nication. terogeneous semantic layers of
e are the result of this modus operandi. Gi-
se facts, which kind of effects do (tran-

- Bet ' ween the two extremes or oute
of t h le museum - the exhibit and t
different spatial layers unfold.

- It is assumed that the museum space
definedor delimited by the four walls ¢
actual ex ion space .
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ted as the totality all of these Iayers 7

- There are specific processes of negotiation
that takes place within totality of all of thése
layers and that have a major rolei m creatlng

these transitional spaces
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- integrate different fields of kno édge- urban
planning, architecture, de -'f" esearch cultu-

“Sanral studies, sociologyyhiis tor y and museology.
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